Introduction
Hate speech: a difficult concept. Hate speech or freedom of expression?
When we refer to 'hate speech discourse', we usually consider three elements: the target (i.e., the group of people to which it refers), the content (the tone of the written or spoken text) and its possible consequences. It is difficult to give a precise definition of this concept. Clearly, its main feature is that it incites to violence. This lack of an exact definition means that the concept is relatively fluid, and can thus be adapted to the full range of possible situations between two forms of abuse: the abuse of freedom of expression and the abuse in limiting this. A definition, however, is necessary: without an internationally accepted definition, most offensive speech is protected by the right to freedom of expression (CohenAmalgor, 2011) . It is quintessential to establish where the right to offend the others ends and where illegal hate speech starts. The most commonly used definition is the formulation laid down in the Council of Europe's Committee of Ministers' Recommendation 97(20) , which also applies to online hate speech.
The term "hate speech" shall be understood as covering all forms of expression which spread, incite, promote or justify racial hatred, xenophobia, anti-Semitism or other forms of hatred based on intolerance, Hate speech is dangerous, because it not only expresses ideas or dissent, it also promotes fear, can cause depression and even drive some victims to attempt suicide (Titley et al., 2012) . Today, the Internet is increasingly used to expand the reach of hateful opinions to a wider audience. It has become an effective tool to disseminate racism by people who aim to incite intolerance or racial and ethnic hatred (CohenAmalgor, 2011).
The digital revolution has given birth to the so-called Information Age. Internet users can freely express their views and reach others directly, without intermediaries. Because of this, it is often considered a means of promoting democracy. However, there are negative consequences, as well. Because of the anonymity and ease of access, there are users who do not feel responsible for what they say, who often feel free to adopt the kind of antisocial behavior that encourages hate speech.
Hate speech is defined as bias-motivated, hostile, malicious speech aimed at a person or a group of people because of some of their actual or perceived innate characteristics. It expresses discriminatory, intimidating, disapproving, antagonistic, and/or prejudicial attitudes towards those characteristics, which include gender, race, religion, ethnicity, color, national origin, disability or sexual orientation. Hate speech is intended to injure, dehumanize, harass, intimidate, debase, degrade and victimize the targeted groups, and to foment insensitivity and brutality against them. A hate site is defined as a site that carries a hateful message in any form of textual, visual, or audio-based rhetoric. (Cohen-Amalgor, 2011, pp. 1-2) Hate speech is related to a broad range of phenomena, among which racism, anti-Semitism, xenophobia, discrimination, human rights, freedom of expression, gender, LGBTQI issues, religions, extremism, disabled people. Moreover, it occurs in different fields: everyday life-privacy, politics, governmental structures-institutions, schools-bullying, social 'science', hate crime-law and order, media -printed media, TV, radio, Internet (Titley et al., 2012) .
The Council of Europe and the No Hate Speech Movement
Cyberspace has become inundated by an overflow of discrimination (Press release 2013) 1 . In recent years, hate speech online has become one of the most frequent forms of human rights violations. It is difficult to monitor its online manifestation and to measure its impact, especially because of the development of social networks (see Figure 1 ). Before proceeding to our analysis, we first present our multimodality theoretical framework.
Multimodality
In this day and age, as cultures are increasingly tending to intermix and the amount of available information continues to expand, boundaries are becoming more and more blurred. Moreover, the different means of communication are merging together and intermingling, creating multimodal texts. For many discourse analysts (Jewitt, 2002; Lemke, 2002; Bezemer, 2008) it has become evident that in order to understand web communication, the analysis of language alone is not sufficient. Even though multimodality and multimediality have always been present in most communicative contexts, they have been ignored by academics for a long time. It was not until relatively recently, with the emergence of the various possibilities for merging modes in the 'new' media such as the computer and the Internet, that scholars started to investigate the peculiar characteristics of these modes and how they semiotically work and combine in the contemporary communication world (Burn, 2009; Adami, 2013) .
The methodological framework of social semiotics (Hodge and Kress, 1988) has been developing for some decades, starting from Visual Grammar van Leeuwen, 1996, 2006 ) and given definite shape by Multimodal Discourse Analysis (Kress and van Leeuwen, 2001 ). Since then, many scholars have been investigating this field and have produced a number of valuable works, in some cases elaborating on the original results, such as, for example Baldry and Thibault (2006) have done. Although referring explicitly to
Hallidayan linguistics, social semiotics and multimodal analysis demonstrate that a multimodal approach to texts affords new perspectives on the interpretation of language and communication.
There is increasing interest among scholars from various disciplines (linguistics, education, sociology, media studies) in the role of modes in representation and communication. These modes are perceived as closely connected in the communicative process, which has led to the analysis of multimodal discourses in a range of contexts, including workplaces, museum exhibitions, online environments, across a range of genres and technologies (Zammit and Downes, 2002; Ravelli, 2005; Knox, 2007) .
A fundamental aspect of multimodality is the analysis of language; this, however, is embedded within a wider semiotic frame. It is part of a multimodal ensemble. In fact, many studies have focused on the relationship between language and images, such as the early work of Kress and van Leeuwen (1996) , Lemke's work on science textbooks (1998), works by Martinec and Salaway (2005) and research by Bezemer and Kress (2008) , to name but a few. They draw on Systemic functional grammar to identify the dependency relations between image and text. Martinec and van Leeuwen's (2008) research on the intersemiotic interplay in new media texts suggests that the word-image relations are remade through their reconfiguration in digital media, even though these relations are not completely established.
Theoretical exploration of the interaction between image and language has demonstrated that technological developments have caused images increasingly to take center stage in communicative events. Furthermore, screens have been shown to be displacing the media of the printed page to an evergrowing extent (Jewitt, 2002 (Jewitt, , 2008 . Consequently, it is difficult to consider writing in isolation from the multimodal ensembles in which it is embedded.
People have always used non-verbal elements to communicate, but technology now allows modes to be configured in different ways. New technologies play an essential role in how modes are made available, configured and accessed (Jewitt, 2006) and they can impact on design and text production and on interpretative practices. Much has been written about the dominance of the visual in contemporary society. Several multimodal studies have focused on how the different modes are organized on the page or screen of textbooks, websites and other digital learning resources (Bezemer and Kress, 2008; Jones, 2005 , Norris, 2012 O'Halloran and Smith, 2011) as well as films, adverts and other new media texts (O'Halloran, 2004; Burn, 2009; Baldry, 2004) . Other studies have focused more in general on the technologization of practices and communication and interaction (Marsh, 2005; Unsworth et al., 2005) .
Much of this research examines the dynamics of the interaction between image and writing in narratives,
relations between book and computer-based versions of texts, and the role of on-line communities, including hypertexts, which enmesh writing, image and other modes in digital technologies (Luke, 2003; Lemke, 2002) . Over the past few years, attention has increasingly gone out to the specialized communication in English used in institutional contexts (Martin and Christie, 1997; Gotti, 2003) and many multimodality studies have been conducted on text making in digital and online environments (Lemke, 2002; Adami, 2013) .
Multimodality is gaining importance as a methodological approach, since writing no longer seems sufficient Moreover, the phrase 'we are 3333 people!' on the left side of the page, is a persuasive strategy of sorts, as the use of the inclusive 'we' is a way to make the audience part of the community and functions as an invitation to join the campaign. The number of supporters, which is intended to increase, is typically used to emphasize the fact that the users have already been able to build a big and active community. The interaction between the images and words is therefore fundamental. As Figure 3 illustrates, the important point is that the texts are embedded in, and help to define the context in which they work.
Verbal and visual texts are inseparable parts of the meaning-making activities in which they take part. The intrinsic properties of the different multimodal texts and their organization on the page enable them to
create meaning.
If we analyze these images, taking into account Halliday's metafunctions (see also Harrison, 2003 , who discusses these metafunctions while referring to Kress and Van Leeuwen, 2006) , the participant-process relationship is given by a single participant, a man or woman, or a group of people, and a vector which goes from their eyes towards the viewer. Interpersonally, we have a direct gaze, which creates eye contact between the members and the viewers and gives rise to a visual demand. There is a medium-close distance, establishing the possibility of a personal relationship with the users. A frontal perspective locates the participants within the same world of the viewer and they are on the same level, establishing a relationship of equality and, particularly, of solidarity. All the participants are equal and together they can contribute to the fight against hate speech.
Font size and type are salient. The visual, linguistic and graphic dimensions are combined. The logo obviously has a specific organizational identity. It has an anchoring function, which grounds the map here in relation to a specific cause, with which the user of the hypertext can identify.
No finite verbs are used in the main headings of each hyperlink; instead, these contain truncated grammatical structures, which have an appeal function. This use of addressee-directed imperative verbs is a feature typical of an exhortation genre aiming to persuade viewers to adopt a desired action. to some other modality, from one context to another context. The map is a recontextualization of the typical google maps used to help users to visualize the places they are looking for. So here, using this iconic and symbolic resource will prompt users to evoke these sights in their mind's eye. It works on the assumption that users know what this map is and will have previously seen similar maps.
On this website (Figure 4 ), the map is not only used as an iconic resource through which users can understand where the different European communities are located. It also has a subtler communicative function. By using a heart instead of a flag, this map draws attention and symbolically relates to the movement purpose. The red hearts increase the salience, which is further stressed by the use of centering (Kress and van Leeuwen, 1996) . The use of concentric circles provides a centered, salient focus that contributes to meaning making: the importance of a central cross-cultural united movement to fight hate speech. This map seems to have been created to communicate an image of Europe as a united entity. The use of a map and, in particular, the design chosen, thus become a projection of the online community's vision of a Europe that has symbolically come together to share the same goal. In that light, the map here would seem to become an expression of a collective European identity. 'No Hate Ninja Project -A Story About Cats, Unicorns and Hate Speech' is a hand drawn video about hate speech in which the interaction of different modes -music, words, drawing, colour and typography -work together to create a message against hate speech and online bullying. In addition, the interrelation among the different modes is supported by the voice-over, which, by explaining step by step all the movements of the hand, contributes to creating a coherent and effective message.
The main purpose is to reach people emotionally, which is achieved, among other things, by using kinetic typography instead of static texts. Even if technological developments have increased the interaction between modes in most websites, the relationship between moving images and static texts is still restricted. In a society that is increasingly driven by the media on the basis of improvements in computer technology, it is mainly image and text information which represents the central point in people's daily lives. As a result, the role of movement has changed radically. 'Motion is no longer a cause of anxiety, or desperation; motion has become a tool for seduction. Kinetic information hunts us down, whilst we are increasingly drawn towards it' (Hillner, 2005, p. 67) . As people desire to be seduced, kinetic typography would therefore appear to be far more powerful than printed texts. In order to analyze typography, we
should not only consider it in terms of typefaces size and kerning, but, according to Hillner (2005) , in relation to motion, as well. To communicate effectively, we have to take into account people's sensual needs. Kinetic typography creates tension between the form and the content. It emphasizes some aspects gradually by synchronizing different modes and stirring interest in the audience. Contrary to the photos uploaded by the community members, the online activists are depicted in a blank, empty setting (see Figure 6 ). A few props, such as a pc, a microphone and a conference table, index a public place for official events; according to Kress and van Leeuwen (1996) the absence of an articulated background lowers modality. So through dynamic hyperlinks, the images move from naturalistic representations to more abstract and aseptic space. In the photos uploaded by the users, colors play a key role in the modality, all the more so as the colors of the slogans and other objects present in the frame are closely coordinated. In the bloggers' photos, the use of an abstract setting evokes a staged space, giving more authority to the actors and legitimizing their role as moderators: they are in charge of managing the content of the platform.
In this multilingual and multicultural virtual environment, visual discourse could work as a cross-culturally communicative strategy because of its iconic accessibility. No semiotic mode exists in isolation from other meaning-making practices. Language is understandable only in relation to other non-verbal modes. Hate Speech Watch is an online database that aims to collect, monitor, share and discuss hate speech content of the Internet. Registered users can link to any hate speech content from the Internet. They can tag the posts, comment on them and discuss them. Moderators monitor the site and every month they create focus topics according to the main interest of the online community.
The reports list has a recurrent structure. As Figure 7 shows, the page includes a headline, the link to the website containing the examples of hate speech, a short sentence or paragraph summarizing the content, the user's details (name, country) and tags. As is evident from excerpts 1, 2 and 3, direct and indirect speech typical of news discourse often alternate.
The activists report the facts through their own words, but in order to reinforce the message, they often report what external sources said, thus incorporating other texts into their text through direct intertextual references (Fairclough, 2003) . Moreover, the use of personal pronouns such as 'I' or 'we' contributes to reinforce the reporters' beliefs and ideas. 
Conclusions
The findings have enabled us to provide satisfactory answers to the research questions stated in section 1.3. The high level of interaction among different modes, in particular words, images and typography, involves a contamination in online discursive practices, which leads to hybridization and spawns new webbased text-types. In fact, the analysis has demonstrated that the Council of Europe's online platform against hate speech 'exploits' features borrowed from different media such as blogs, Facebook and
YouTube. The reports contain links to other media, which are often directly mentioned in the report. This platform can be considered a new form of digital communication, the product of the blending of different genres (news report, commentary, diary) and discourses (news discourse, conversational discourse, official discourse).
Concerning the actors' role, the results presented in this paper show that they are active agents in creating a new type of communication that is reshaping the framework of determining genre. The users report the events the same way journalists do, but they often express their point of view, as well. The audience, i.e young people, therefore, become actors and initiators who are creating new kinds of participation genres. Today, young people are often called 'Web 2.0' generations (Elia, 2008) . They are also participants. This platform is a completely new approach to addressing cyberhate. These young people are non-expert participants on cyberhate but they are experts in young people and are therefore more likely to recognize the sites that will attract their peers and the type of issues engaging the people of their generation.
Moreover, since the campaign does not limit their role to that of spectator, but invites them to participate, comment and to make suggestions, we need to reconsider the relationship between community and context; the new hybrid medium alters the terms of determining genre. "It is the context that seems to create genres, and communities emerge around them. The concept of the genre-regulating, pre-existing
